With so many families needing better access to healthy foods,
is a solution just around the corner?
A nearby, well-stocked grocery store is something many of us take for granted. But for 29.7 million
Americans who live in food desertsi—areas where it is difficult to buy fresh food—just getting to the
grocery store can be a constant struggle. Across the country, low-income zip codes have 25 percent
fewer chain supermarkets compared to middle-income zip codes.ii The result? Children and families
must rely heavily on their neighborhood corner or convenience stores for food purchases, which often
may not offer fresh produce, low-fat dairy, lean meats and other healthy foods. That can lead to a
greater risk of obesity and diabetes.iii, iv, v For our youngest generations, the consequences are too great.
Among children today—one in three of whom are either overweight or obese—we’re seeing a range of
preventable health problems that previously weren’t seen until adulthood, such as high blood pressure,
elevated blood cholesterol and type 2 diabetes. vi vii
We can help improve the food options for millions of Americans by learning the facts
and taking action:


There’s a greater prevalence of corner stores in low-income and high-minority urban communities,
and food purchases from these stores may contribute to higher energy intake and consumption of
less healthy foods and beverages by urban school children.viii



Small food stores commonly sell highly processed foods that are high in fat and low in nutrients.ix



Small food stores or convenience stores also tend to charge higher prices for their food as compared
to grocery stores and supermarkets.x



More than 40% of elementary school students in one study shopped at a corner store twice a day,
often purchasing chips, candy and soda.xi

But what if these stores weren’t contributing to the nation’s obesity epidemic? What if, instead, these
stores were part of the solution? What if access to healthy, affordable food was just around the corner?
Healthy corner store initiatives can make better food options more accessible in communities
across the country:


Programs that put marketing materials such as shelf labels and signs can help consumers spot
healthy options, and providing equipment such as additional shelving and refrigeration can help sell
fresh fruits and vegetables. xii, xiii



In fact, the amount of shelf space dedicated to fruits and vegetables at neighborhood food stores is
positively associated with greater consumption of fruits and vegetables among residents nearby.xiv, xv

We must help our state's families get better access to healthy choices like fruits and vegetables, low-fat
dairy, whole grains, seafood and lean meats.xvi Healthy corner stores can make the difference.
DID YOU KNOW: From 2010-2012, Philadelphia’s Healthy Corner Store Network successfully
converted 100 local corner stores, which each introduced an average of 44 healthy food
products.xvii

SOURCES

i

U.S. Department of Agriculture. Economic Research Service. Access to Affordable and Nutritious Food: Updated Estimates of Distance to
Supermarkets Using 2010 Data. USDA, Nov. 2012. Web. 15 Oct. 2013. <http://www.ers.usda.gov/publications/err-economic-researchreport/err143.aspx>.
ii Powell, Lisa M., Sandy Slater, Donka Mirtcheva, Yanjun Bao, and Frank J. Chaloupka. “Food Store Availability and Neighborhood Characteristics
in the United States.” American Journal of Preventive Medicine 44.3 (2007): 189-95.
iii Mozaffarian D, et al. Population Approaches to Improve Diet, Physical Activity, and Smoking Habits: A Scientific Statement from the American
Heart Association. Circulation 126.12 (2012): 1514-1563.
iv Ahern M, Brown C, and Dukas S. A National Study of the Association Between Food Environments and County-Level Health Outcomes.
The Journal of Rural Health 27 (2011): 367-379.
v Bodor JN, Rice JC, Farley TA, et al. The Association between Obesity and Urban Food Environments. Journal of Urban Health: Bulletin of
the New York Academy of Medicine 87.5 (2010): 771-781.
vi
Levi J, et al. F as in Fat: How Obesity Threatens America’s Future, 2013. Issue Report. Trust for America’s Health and Robert Wood Johnson
Foundation, August 2013. Available at: http://healthyamericans.org/assets/files/TFAH2013FasInFatReportFinal%209.9.pdf.
vii
“Basics About Childhood Obesity.” Overweight and Obesity. Centers for Disease Control and Prevention, 27 Apr. 2012. Web.
<http://www.cdc.gov/obesity/childhood/basics.html>.
viii
Borradaile KE, Sherman S, et al. Snacking in Children: The Role of Urban Corner Stores. Pediatrics 124.5 (2009): 1293-1298.
ix Laska MN, Borradaile KE, Tester J, et al. Healthy Food Availability in Small Urban Food Stores: A Comparison of Four US Cities. Public
Health Nutrition 13.7 (2010): 1031-1035.
x U.S. Department of Agriculture, Economic Research Service. Access to Affordable and Nutritious Food: Measuring and Understanding Food
Deserts and Their Consequences: Report to Congress. 2009. Available at: http://www.ers.usda.gov/publications/ap-administrativepublication/ap-036.aspx.
xi Borradaile KE, Sherman S, et al. Snacking in Children: The Role of Urban Corner Stores. Pediatrics 124.5 (2009): 1293-1298.
xii Glanz K and Yaroch AL. Strategies for increasing fruit and vegetable intake in grocery stores and communities: policy, pricing, and
environmental change. Preventive Medicine 39 (2004): S75-S80.
xiii The Food Trust. Philadelphia’s Healthy Corner Store Initiative: 2010-2012. Available at: http://thefoodtrust.org/uploads/media_items/hcsiy2report-final.original.pdf.
xiv Bodor JN, Rose D, Farley TA, et al. Neighbourhood Fruit and Vegetable Availability and Consumption: The Role of Small Food Stores in
an Urban Environment. Public Health Nutrition 11.4 (2007): 413-420.
xv Caldwell EM, Miller Kobayashi M, DuBow WM, et al. Perceived access to fruits and vegetables associated with increased consumption.
Public Health Nutrition 12.10 (2008): 1743–1750.
xvi Khan, Laura K., Kathleen Sobush, Dana Keener, Kenneth Goodman, Amy Lowry, Jakub Kakietek, and Susan Zaro. “Recommended Community
Strategies and Measurements to Prevent Obesity in the United States.” CDC Morbidity and Mortality Weekly Report 58.RR07 (2009): 1-26.
xvii
The Food Trust. Philadelphia’s Healthy Corner Store Initiative: 2010-2012. Available at: http://thefoodtrust.org/uploads/media_items/hcsiy2report-final.original.pdf.

