Sugar-sweetened beverages initiatives can help
fight childhood obesity.
America is in the midst of an obesity epidemic that is affecting the lives of both children and adults. Each
year, the U.S. spends an estimated $190 billion on obesity-related conditions, or 21% of all U.S. health care
costs.1 Among children, 23.9 million (or 31.8%) are overweight, and of these, 12.7 million are obese.2
Initiatives aimed at reducing sugar-sweetened beverage (SSB) consumption, including taxes on these types of
products, could be an important strategy to improve nutrition and raise funds for obesity prevention efforts.
Below are some facts about sugar-sweetened beverages and the impact they have on American kids.
•

Sugar-sweetened beverages—which include soda, sports drinks, sweetened waters and teas, energy
drinks, and fruit drinks—have been identified as the primary source of added sugars in Americans’ diets.3

•

Consumption of SSBs has increased 500% in the past fifty years and is now the single largest category of
caloric intake in children, surpassing milk in the late 1990s.4

•

Recently, a comprehensive, systematic review of 160 studies looked at the effect of price on food
demand and consumption in the U.S. Food eaten away from home, sugary drinks, juice, and meats were
the most responsive to price changes.5

•

One study showed that a rise in price in away-from-home foods and soda was associated with lower
caloric intake, healthier weight, and decreased risk for diabetes.6 Other studies suggest that a 10% price
increase would decrease consumption of these foods and beverages by 8-10%.7

•

Funding for obesity prevention programs could be obtained from a small tax on SSBs. In one year, a
national one-cent per-ounce tax on a 20 ounce bottle could bring in approximately $13 billion in tax
revenue.8

Americans deserve to live in communities where healthier beverages are promoted as the
better option. Sugar-sweetened beverages initiatives can help make the difference.
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